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Press Information Bureau through its Headquarters and Regional and Branch Offices 

spread across the country has worked incessantly to take up activities under the 

umbrella of Ek Bharat Shreshtha Bharat (EBSB) Campaign in the month of April 

2021. PIB has generated publicity for the campaign through various modes. The key 

highlight of several activities taken up during this month was the coverage of mega 

tourism promotion event of Tourism Ministry under Dekho Apna Desh held at 

Srinagar. Dekho Apna Desh campaign of Tourism Ministry is organised in the spirit 

of Ek Bharat Shreshtha Bharat. After the focus shifted to COVID-19, the Social 

Media cell has provided adequate visibility to Ek Bharat Shrestha Bharat on various 

social media platforms like Twitter, Facebook and Instagram. PIB’s social media 

highlighted cuisine, culture, handicrafts, heritage, tourist destinations of paired states 

among others.  Other media activities include webinars, press releases and 

photographs.  

PRESS TOUR ARRANGED TO SHOWCASE SPIRIT OF EBSB 

PIB has initiated a high impact activity of press tours this year under Dekho 

Apna Desh in collaboration with Ministry of Tourism to spread the message of 

EBSB. The press tours aim to showcase tourist destinations along with cultural 

activities,  cuisine, handicrafts   etc  associated with Ek Bharat Sreshtha Bharat. 

Journalists from paired state are included in the press tours as per EBSB activity 

plan.  

Press Tour to Srinagar, Jammu & Kashmir:   

The Ministry of Tourism in collaboration with Department of Tourism, Government 

of Jammu & Kashmir, FICCI and India Golf Association organised an event titled 

“Tapping the Tourism Potential of Kashmir: another day in paradise” on 12-13 



April, 2021 in Srinagar. The objective of the event was to promote Kashmir as a 

luxury destination with focus on aspects of wedding, golf and film tourism.  

PIB arranged a press tour in partnership with Tourism Ministry from 11th to 14th April 

of 13 journalists of prominent media houses to Srinagar to showcase the tourism 

potential of Kashmir and the recent development activities taken up at Srinagar 

under Swadesh Darshan and PRASAD Schemes. One Journalist from leading 

Tamil daily Dinamani was also included in the press tour under EBSB plan since 

Tamil Nadu is paired state of Jammu & Kashmir under EBSB. Two journalists 

from Madhya Pradesh were also included in the press tour.  

During the tour, a special  visit was also arranged to Gulmarg and Tulip festival 

for mediapersons .  The mediapersons interacted with the local people and 

attended  programmes of local Culture like music and dance, were treated to 

traditional cuisine of Kashmir , introduced to local handicrafts as well as local 

delights like special almonds, Kashmiri saffron, Kashmiri masalas etc which is 

in the spirit of EBSB. 

  A very good coverage of Srinagar as an iconic tourist destination was received in 

national media. Along with this, special stories in Tamil daily Dinamani also 

highlighted the tourism potential of Srinagar. 

The colourful cultural programmes organised at the event along with different 

facets of the locations were popularised under EBSB through social media. 



 

   

Provided below is a glimpse of the coverage: 



 

(Economic Times, Delhi) 

 



 

(Amar Ujala, Delhi/Srinagar) 

 

(Hindustan, Delhi 



 

(Hindustan, Delhi) 

 

(Rashtriya Sahara, Delhi) 



 

 (Dinamani, Tamil Nadu) 

(Heading: Kashmir again becoming paradise for tourists) 

Coverage of EBSB events of Participating Ministries  at PIB Headquarter: 

 PIB headquarter is engaging in several activities to publicise the different 

events of EBSB. In this direction different ministries issued 6 press releases on 

the theme of EBSB.  

Ministry of Tourism:  

Ministry arranged the press tour from 11th to 14th April, 2021, 13 journalists from 

Delhi to Srinagar to showcase the tourism potential of Kashmir and the recent 

development activities taken up at Srinagar under Swadesh Darshan and 

PRASAD Schemes. 

 

PIB issued press releases, links are as below- 

https://pib.gov.in/PressReleasePage.aspx?PRID=1712527 

https://pib.gov.in/PressReleasePage.aspx?PRID=1711166 

https://pib.gov.in/PressReleasePage.aspx?PRID=1710832 

 

Ministry of Tourism’s Dekho Apna Desh Webinar Series is an effort to showcase 

India’s rich diversity under Ek Bharat Shreshtha Bharat and it is continuously 

spreading spirit of Ek Bharat Shreshtha Bharat through virtual platform.  

 

PIB issued press releases on webinar on EBSB, links are as below- 

https://pib.gov.in/PressReleasePage.aspx?PRID=1712583 

https://pib.gov.in/PressReleasePage.aspx?PRID=1712718 

 

Ministry of Culture 

https://pib.gov.in/PressReleasePage.aspx?PRID=1712527
https://pib.gov.in/PressReleasePage.aspx?PRID=1711166
https://pib.gov.in/PressReleasePage.aspx?PRID=1710832
https://pib.gov.in/PressReleasePage.aspx?PRID=1712583
https://pib.gov.in/PressReleasePage.aspx?PRID=1712718


PIB provided coverage to EBSB related events of Ministry of Culture held during the 

month of April 2021, including colourful cultural programmes at signifying Ek 

Bharat Shrestha Bharat at the closing ceremony of the 25-day long commemorative 

Dandi Padyatra as part of Azadi Ka Amrit Mahotsav on 6th April 2021. 

 

The following press release was issued: 

 

https://pib.gov.in/PressReleasePage.aspx?PRID=1709901 

 

Social Media cum other media activities of regional  offices of PIB in April 2021 

 Regional offices of PIB are doing hard work to publicise the different events 

of EBSB. In this direction different regional PIB offices issued 25 press 

releases and 7 webinars were held on the theme of EBSB.  

Analytics: 

 
Twitter 

Total 62 tweets have been made on Twitter by regional PIB offices 

 Total Impressions- 76553 

 Total engagement- 3274 
 

Facebook 

 

23 Facebook posts have been done on Facebook by regional PIB offices 

 Reach of FB posts- 458 

 No. of Likes- 33 

 

Content Format and sample:  

The format of the uploaded content has included infographics, videos, clippings and 

press releases.  

Provided below is a glimpse of the publicity done so far.      

 

https://pib.gov.in/PressReleasePage.aspx?PRID=1709901
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